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Training Objectives
Participants will understand:  how to use marketing strategies and 
techniques to build an effective resume; which resume type and structure is 
right for them; the key elements of  an effective resume.

Course Content
Self  assessment:  achievements, skills, traits, and interests.

Assessment of  the job market:  defining the market, market research, and 
identifying market needs.

Resume types and structures, and when to use each type.

Key elements of  effective resumes.

Also Available
Customized workshop to accommodate individual organization and/or 
team needs.

Access to additional on-line material to complement training.

Language:
English & French

Course Length:
1 day

Maximum Students:
15 participants

Target Audience:
General
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